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Sir Tim Berners-Lee, inventor of the web, tweeting from middle of the 2012 Olympics



http://
info.cern.ch/

Proposal.html



Open data can help us address  
the greatest challenges of our time 
and generate value for everyone.

Open Data Institute 2012



“a new era in which people can use open 
data to generate insights, ideas, and 
services to create a better world for all”

G8 Open Data Charter 2013



“Data is the New Oil”
kenhodge13 (40132991@N07) on flickr.com

kenhodge13 
(40132991@N07) 

on flickr.com

But data is not oil!



More like a goldmine…

http://www.flickr.com/photos/48806909@N00/497511638/ 



https://github.com/
theodi/data-
definitions



Overview for the 
reminder

1.  What is the ODI?
2.  Open data and sustainability
3.  What you can do for sustainability!



What is the ODI?



Sir Tim Berners-Lee

Sir Nigel Shadbolt

Gavin Starks CEO
18+ years startup experience
20+ years science, web, media, and data

Jeni Tennison CTO
World-leader in open data and linked data
W3C, legislation.gov.uk and data.gov.uk

Stuart Coleman VP Market Dev.
15+ years in commercial tech space 
Formerly HP, CA, and AMEE





10 Startups



50 Members





ODI Nodes
ODI Nodes connect the organisations 
that support open data projects and 
people

Businesses + Universities + NGOs





Supporting local, 
national and 
international impact 




Stanza: Body 01000010011011110110010001111001
	  

data as culture



Groß and Clerc: Metrography



A collaboration with the World Bank



http://vimeo.com/9182869



Tandale,	  Dar	  el	  Salaam,	  Tanzania	  



SUSTAINABILITY



FOREST	  HERE	  

Phil P Harris, http://commons.wikimedia.org/wiki/File:Amazon_Manaus_forest.jpg 

“Sustainability” mentioned in forest management in 1761



“Without money, there is no 
sustainability.”

Beyond Transparency 2013

Economic





Open data can help unlock $3-5 trillion in 
economic value annually across seven sectors.

Open data: Unlocking 
innovation and 
performance with 
liquid information

McKinsey Global 
Institute



The Climate Corporation:  
sold for $1.1bn in October 2013



“What happens to cities that do 
not become smart? They will die.”

Kevin Ashton (Internet of Things)

Social



Analysing the impact of fire station closures 
using open data

David Tarrant, UKODI, @davetaz



Combining public and private open data





Initiatives in developing countries
Some ICT stats from 2013:
•  Mobile-cellular penetration at 

89% in developing countries.
•  In the developing world, 31% 

of the population is online.
•  In developing countries, the 

number of mobile broadband 
subscriptions reached 1.16bn 
(472m in 2011).

Source: http://www.itu.int/en/ITU-D/Statistics/Documents/facts/ICTFactsFigures2013.pdf



“I got it wrong on climate change 
 – it's far, far worse.”

Nicholas Stern 

Environmental



Measuring carbon

Demand Logic and King’s College energy 
savings of £390,000 per year; carbon 
savings of 2500 t/y

San Francisco: carbon footprint of 
benchmarked facilities decreased 5.1% 
since 2011, cost savings of $450,000



Nike Materials Sustainability Index

http://nikemsiapi.nikebetterworld.com



WeatherSafe: climate warning for 
coffee farmers in Rwanda

http://www.flickr.com/photos/nestle/4932164676/



Open data and climate change: 
What can you do?



Ellie Harrison: Vending Machine



Demand data

1



All open data are good, 
but some are better.



http://certificates.theODI.org



Expert  
An exceptional example of information infrastructure.

Standard
Regularly published open data with robust support 
that people can rely on.

Pilot  
Data users receive extra support from, and can provide 
feedback to, the publisher.

Raw 
A great start at the basics of publishing open data.

The first robust quality 
badge for open data.



Test timeliness

2



CO2 emissions (kt) – World Bank



CO2 emissions (kt) – World Bank



CO2 emissions (t per capita) – World Bank



Explain, engage

3



http://theodi.org/case-studies/carbonculture-case-studyCarbonCulture



Mdbeckwith, 
wikimedia



1.  Demand data (openness)
2.  Test timeliness (quality)
3.  Explain, engage (value)

Data actions against climate change





Together	  
•  Flickr	  	  

Together!



Questions?

Email: ulrich@theodi.org 
Twitter: @statshero

Thank you!





http://theodi.github.io/open-data-barometer-viz/


